














































NPRCET (Autonomous), Natham, Dindigul-624401 

Basic understanding of business concepts 
and legal terminology is essential for 

1, 

Course Objectives 

studying Legal Aspects of Business. 

Preamble: 

Unit -I 

Pre-requisite 

THE INDIAN CONTRACT ACT 1872 

THE SALE OF GOODS ACT 1930 

Unit -I| 

The objective of this course is to familiarize the students with various laws that will help them to refine 
their understanding of how law affects the different aspects of business. 

COMMERCIAL LAVW 

25MB105 - LEGAL ASPECTS OF BUSINESS 

Program Name SEM 

Unit - II 

This course is designed to help students to provide comprehensive knowledge on Indian contract act, sale of 
goods act, laws relating to business organization. 

COMPANY ACT 1956 &2013 

Unit -IV 

PG - MBA 

COMPANY LAW 

Unit -V 

Definition of contract, essentials elements and types of a contract, Formation of a contract, performance of 
contracts, breach of contract and its remedies, Quasi contracts. 
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Nature of Sales contract, Documents of title, risk of loss, Guarantees and Warranties, performance of sales 
contracts, conditional sales and rights of an unpaid seller. 

INDUSTRIAL LAW AND: ENVIRONMENTAL LAW 

Regulation 2025 

Category 

PCC 

CORPORATE TAX AND GST 

3 

T 

Major principles - Nature and types of companies, Formation, Memorandum and Articles of Association, 
Prospectus, Power, duties and liabilities of Directors, winding up of companies, Corporate Governance. 

INTRODUCTION OF CYBER LAWS AND IPR 

Chairpèrso-Boarh ci $tudies, 
Department of Manzzement Studies, 

NPR Colege of Engineering & Technology 

9 Hours 

(Antononous}, 
Natba, indigul - 624401 

An Overview of Factories Act - The Factories Act, 1948- Object and Definitions, Health, Safety and Welfare 
Provisions -Industrial Disputes Act. Industrial Disputes Act, 1972 - Object and Definitions and various Disputes 
Settlement Machineries. Introduction, Major laws like Air pollution, Water pollution, Environment protection, 
Powers of Central & State Governments, various offences & penalties 

C 

9 Hours 

3 

9 Hours 

Corporate Tax Planning ncome Tax, Goods and Services Tax Act-Introduction Unique Features-Taxable 
Event - Classification-Valuation - Input Tax credit - Input Tax Credit (ITC): Concept, eligibility criteria, and 
documents required for claiming ITC under GST. Reversal, restrictions, and procedures for claiming and 
utilizing ITC in tax compliance. 

9 Hours 

Hours 

Introduction to Cyber Law Definition, scope, and importance- IT Act 2000 and 2002, Cybercrimes, Types of 
cyber-crimes -legal provisions relating to cyber offenses -Introduction of IPR -Copy rights, Trade marks, 
Patent Act - Case Study. 

TOTAL: 45 PERIODS 
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Understanding of algebra, percentages, 
ratios, and basic arithmetic operations 

Course Objectives 

Preamble: 

Unit -I 

Pre-requisite 

1. To learn the applications of statistics in business decision making. 

Unit - I| 

25MB106 - STATISTICS FOR MANAGEMENT 

Program Name 

INTRODUCTION 

Unit -IV 

PG - MBA 

Unit -V 

Unit - I TESTING OF HYPOTHESIS - PARAMETIRC TESTS 

SAMPLING DISTRIBUTION AND ESTIMATION 
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SEM 

This course will introduce the application of statistics in the workplace for analyzing and interpreting data 
and drawing conclusions, and making predictions of the future. This course will begin with data 
description followed by probability analysis and distributions, sampling for estimation, hypothesis testing, 
and finally regression. This course also makes use of spread sheets, an important tool for working with 
and making sense of numerical data. 

NON-PARAMETRIC TESTS 

Category 

Statistics - Definition, Types. Types of variables . Basic definitions and rules for probability - conditional 
probability independence of events -Baye's theorem - and random variables Probability distributions: 
Binomial - Poisson -Uniform and Normal distributions. 

PCC 

Regulation 2025 

CORRELATION, REGRESSION AND TIME SERIES ANALYSIS 

4 

T 

Introduction to sampling distributions - sampling distribution of mean and proportion - application of 
central limit theorem - sampling techniques. determining the sample size. 

Chairpérson-Board of Studies, 
Department of Management Studies, 

KPR Coliegt of Engineering & Tecbnologr 
(Artonomous). 

Nathe Dirici- 624401 

0 

C 

Hypothesis testing: one sample and two sample tests for means of large samples (z-test) - one sample and 
two sample tests for means of small samples (t-test) - F-test for two sample standard deviations. ANOVA 
one and two way. 

4 

12 Hours 

12 Hours 

12 Hours 

Chi-square test for single sample standard deviation. Chi-square tests for independence of attributes Sign 
test for paired data. Rank sum test. Kolmogorov-Smirnov - test for goodness of fit, comparing two 
populations. Mann - Whitney U test and Kruskal Wallis test. One sample run test, rank correlation. 

12 Hours 

Correlation analysis - estimation of regression line. Time series analysis: Variations in time series -trend 
analysis -seasonal variations and irregular variations - Index Numbers. 

12 Hours 

TOTAL: 60 PERIODS 
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1 

Basic Communication Skills /English 
Proficiency 

Course Objectives 

Preamble: 

Pre-requisite 

LIST OF EXPERIMENTS/ EXERCISES: 

25MB113 - BUSINESS COMMUNICATION (LAB) 

Program Name 

1. Reading - Book reading with written review and oral presentation 

2. Writing - Email, Business Letter, Job Application 
3. Listening -Video comprehension 

4. Role Play 

Text 

Books: 

To familiarize the students with various forms of communication that exists in business and to train 
them in practical applications of communication. 

6. Team Presentation - Group Discussion 

Reference 
Books: 

Software: 

This course enhances the students' knowledge in the application of business communication principles 

through creation of effective business documents and oral presentations. This allows the students to gain 
knowledge and apply them in team communication and also enables them in the use of technology to 
facilitate the communication prOcess. 

5. Individual Presentation- Presentation of Video Self Introduction (SWOT) 
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PG - MBA 

SEM 

2015. 

Category 

PCC 

V Rajendra Pal, J.S. Korlahalli, "Essentlals of Business Communication", 13th Edition, S. 
Chand Publishing, New Delhi, 2021. 

2. 

Regulation 2025 

1. Glob arena Software 

L T 

Herta Murphy, "Effective Business Communication", 7th Edition, McGraw Hill Education, 
New Delhi, 2022. 

� Mary Ellen Guffey, Business Communication: Process and Product, 9th Edition, Cengage 
Learning, New Delhi, 2022. 

P 

1. R. C. Sharma, Krishna Mohan, "Business Corespondence & Report Writing, 5th Edition, 
McGraw Hill Education, New Delhi, 2016. 

Open-source Software and YouTube video in career lab 

Chairpersot-Boar� of Sudies, 

2. Ashakaul, "Effective Business Communication", 2nd Edition, PHI Learning, New Delhi, 

4 2 

Departreent of Management Studies, 

KPR Colege of Enginesring i Technology 

(AutonoaGas}, 

60 Hours 

3. Lesikar, Flatley, Rentz, Business Communication: Theory and Practice, 13th Edition, 
McGraw Hill Education, 2019. 

igl - 624401 

4. Meenakshi Rarman, Technical Communication: Principles and Practice, 3rd Edition, Oxford 
University Press, 2019. 

5. K. K. Sinha, Business Communication, 2nd Edition, Galgotia Publishing, New Delhi, 2022 

C 




